Guidelines For Creating Content (Text) Focusing on Marketing Focus & Keyword Phrases

The goal is to write a page of text with 150 to 200 words having 1-2% the primary keyword phrase in the text and with a secondary keyword phrase in smaller % of usage.
· Target Audience(s) – Keep your Target audiences in mind as you create your content.  
· Marketing Focus – Use the Purpose – Benefits – Call To Action from what you created in the Marketing & SE Focus doc 
· Use two Key Phrases per page - The guideline of one primary and one secondary keyword phrase per page.


· Have 150-250 or More Words of Copy - Length of copy depends on your target customer's preferred communication style, whether the product is new to the marketplace, whether a detailed explanation needs to be given, site design and many other factors.  If your target customers prefer longer copy, write longer copy.  If they like shorter copy, write shorter copy.


· Write In Natural Language - "Natural language" means that the reader should not be able to (or should barely be able to) detect what keyword phrases the page is being optimized for.  The copy should flow as if it were not written with the search engines in mind.  You don't want the copy to sound like you forced keywords in there.  Ask yourself whether you can use them in the copy in such a way that they won't be obtrusive.


· Use Keyword Phrases in Headlines and Sub-headlines IF it makes sense - You will not necessarily blow your rankings if you have no keyword-rich <H1> or other <H> tags. There are some sites online that rank highly which have no keywords in the headline.


· Start your text with a Single Descriptive Sentence that Includes the Keyword Phrase or A Header for the Page - This may be picked up by the search engines as the text for their search results.  

· Use Keyword Phrases Once or Twice Per Paragraph – You can break up the keyword phrases in natural ways so the whole keyword phrase doesn’t have to be repeated exactly 3% of the time. Read your copy out loud and if it sounds stupid or forced, take out some keywords or find ways to rework them so they flow more naturally. 

· Use Keyword Phrases in Bold, Italic or Bulleted Lists - If it makes sense to do so.  Don't automatically bold or italicize every instance of your keywords.


· Do NOT Use Keyword Phrases as Substitutes for Every Generic Term -
For example, do not replace every instance of the generic word "cruise" with the key phrase "Mexico cruise vacation.

· Use Keyword Phrases as Anchor Text in Links – This is not always possible. If your primary keyword phrase is "Mexico Cruise Vacation" don’t write every link to include that phrase. However, if you can include keywords in anchor text within body copy or in text navigation links, you might score a little extra credit.

· Test and Track Take some time tweaking to get your page to convert the way you want it to.  All customers are not the same and all sites are not the same.  All keyphrases are not the same either. 
Examples:

Example 1, keyword phrase is [homes for sale].
Locate homes for sale and qualified real estate agents using our agent finding service.

Homes For Sale
Looking for homes for sale used to be a time and energy consuming task.  Not only do you have to worry about relocating; finding homes for sale that meet your needs is difficult. House.com, an online real estate services company, can help you in your search for homes for sale. 

Our expert registered real estate professionals will be able to answer your numerous real estate questions, and fulfill your real estate requests large and small. From homes for sale to getting daily listings, we have it all in house.

Begin Your Search Of Homes For Sale

By filling out a brief form, you will be able to begin your search for homes for sale.  You can get connected to an agent, or view homes for sale listings that are updated daily by an agent in the area that you are interested in - all free of charge and at no obligation. Fill out the short form with as much information as you can, and you will be contacted by one of our registered agents in whatever area you are interested in.

Registered Agents

We have registered agents all over the United States. This allows us to get you in touch with local experts that can give you the advice and insight that you will need to make your next move. Wherever you are interested in finding homes for sale, we will have an agent who will assist your real estate needs. Let our agents know what you are looking for, and they will get back to you with your requested information. This is a service that allows you to be in control!

To get started today finding homes for sale, fill out the form below. 

Example 2, keyword phrase is [utah real estate agents}
Find Utah real estate agents to help you in buying or selling property with our agent search service.
Finding A Utah Real Estate Agent

Considering buying or selling a home in Utah?  Finding a good agent used to mean referrals from friends or using the yellow pages. It was even more difficult if you were out of state.  

Just a click of the mouse at House.com puts you in touch with Utah real estate agents from anywhere in the United States! House.com has put thousands of real estate agents in one location to become your best source for selecting Utah real estate agents.

Finding Or Selling A Home In A Timely Manner

Using registered Utah real estate agents from our network of agents can make all the difference in finding or selling your home in a timely manner and in making the best profit possible. We’re proud about only registering the best agents to help you find the current value of your home, sell your home, or buy a new home. 

In addition to offering qualified Utah real estate agents, our House.com website offers valuable information on Utah real estate. House.com can help you find the right 
home or buyer and provide information on life in Utah. 

House.com Registered Utah Real Estate Agents are:

· Top selling licensed Utah real estate agents.
· Able to provide a free accurate estimate of your home’s worth so you’re better able to establish the best asking price for selling a home or other property.
· Ready to find current listings of Utah real estate, agents you can count on to do their homework.

· Utah real estate agents fully qualified to follow through completely with selling and/or buying process.
· Capable of negotiating for you during the closing process.
General Real Estate Information

In addition to linking you with qualified Utah real estate agents, we also provide general real estate information and helpful tips on home buying and selling. Find all you need at House.com by just filling in the home inquiry form from the link below.

Experience the House.com difference, fill in our form to find one of our Utah real estate agents right for your needs!
Another way to approach a template for content. 

Text Copy Template 
Header Sentence or Page Header

Subheader

Text: one or two paragraphs

Subheader

Text: one or two paragraphs

(Repeat as needed)

